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How To Call In Clients With “Telepathic Phone Calls”

This documentis a high-level overview! Be sure to LISTEN to the accompanying training, for
specific nuances on how to make telepathic WORK for you! (And they DO work!)
What is a “telepathic phone call”?
Telepathic “phone call” is simply an intentional thought form that you send to another
person, for the purpose of communicating a specific message, or to make an
invitation.
That's alll

You've been using them all the time, unconsciously.

In this training, you're going to learn how to use them INTENTIONALLY, for the purpose
of callingin clients.

WHY do we use them?
Our successis 90% energy, 10% execution.

Our "BE-ing” is a huge part of energy. A stilloverlooked partis our multidimensional
capabilities.

Telepathyis a “spiritual superpower” that we allhave. It's efficient, and it WORKS.

Magical ETHICS...

In all of our programs, the transformation — the magic we work —is about US. It's about
changing our world by changing OURSELVES.

But with telepathic phone calls — ahhhhhh... all of a sudden we've got OTHER PEOPLE
on the line. Andwe're using INTENTION to create an OUTCOME.

That means... ETHICS come into play.

Ask 10 magicians about ethics and you'll get 10 different answers. Here'show we roll
in Feminine Magic®...
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You do NOT “magic” other people in ANY way shape or form - WITHOUT their
permission. Period, full stop.

In other words, NO messing with others’ free will. No attempting to influence them, or
“get” them to do something, using magic.

As always you are your OWN authority. It's up to YOU to discern what this means for
you, and how you're going to use it (or not).

This is how | was frained, and in our community, this is how we do.

The Basic Construction of Any Magical Working:
¢ Altering consciousness

e Clearintention
e The direction of energy

The two primary ENERGIES that we send telepathic phone callsfrom...

e The Energy of INVITATION
¢ The Energy of COMMUNICATION

Note that manipulation, pushing, forcing, or “getting” are NOT on that list!

We stay out of all that... indeed, we stay OUT of even “forcing” someone to get the
message in the first place.

Think *mailbox” — the mailman puts the letterin the ‘box and it’s up to YOU to get it
andreadit.

With all of that said... let’s now get on to the HOW of telepathic phone calls!

(LISTEN to the fraining for the full scoop.)
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My TWO Favorite Techniques for Telepathic Phone Calls...
Both beginin the same way.
Step ONE: What's the OUTCOME?

e  What program do you want to fillg
o Not“be my client for any old thing”

¢ How many people?

¢ Who AREthose people? Who's the ideal client for thise
o Who are your IDEAL Highest Level Clients for this thing NOW?2
o Etfc.

The clearer you are in your outcomes, the better the results will be.

Step TWO: Make allist of peeps who you THINK might be great for your program.
NOT: “ peepswho ARE great for your program.”

Who you THINK might be great for your program.

Thing is —even if you think you know them well, evenif you've worked with them for

years... you have NO idea if they're really great for your program.

You just DON'T. It's not even for you to decide.

You CAN know who you are drawn to. Who “piques” your energy a bit. Who you

LOVED working within the past, or you've always felt would be a great fit.

Make a list of those folks.

STEP 3: Create the energetic container, or field, on the non-physical.

Just as we create containers on the physical plane (curriculum, number of calls, FB
group, efc)... we want to create arepresentation of your program in the energetic

dimensions, too.

This will be your first thought form. It will do two things:
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o TRANSMIT an energetic signal—a VIBRATION that you infuse it with
e RECEIVE the energy of clients as they sign up.

Listen to the training for full details on how to do this, and examples of how | do it.

Then, in addition to the energetic container, create some kind of PHYSICAL
representation of your container that you can use to hold the names of the peeps
who actually sign up. This can be a simple tracking sheet, or something more
elaborate. (See training for examples.)

THEN — do one or both of these aka the two methods...

1. “Hey, Check This Out” — aka the Gentle Ping
2. CadllingThemIN

Both of these are coveredin depthin the training.

LAST STEP: LETIT GO.

1

“Letting it go” means releasing all attachment, and putting the magical work “down,’
so to speak... so you can take actions on the physical plane.

KEEP MARKETING! Your telepathic phone calls will get the attention of those you're
looking to atftract. Your 3D marketing and sales process makes the sale.

(NOTE: In our signature programs, Highest Level Transformation and Highest Level
Leader Collective, we use offers and messaging fo do the heavy lifting of enrolling
your people — RATHER than complicated launches, or sales calls. If you'd like the full
scoop on how our clients sign up $35k clients consistently — WITHOUT webinars,
launches, or even getting on the phone, see our free video, "How To Sign Up $35k
Clients Without Sales Calls.” )
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DO’S, DON'TS and QUESTIONS -

DO be CLEAR.

DON'T DECIDE you know what's best for someone.
e INVITE, don't coerce/force or assume someone’'s choice.

DO VISUALIZE Specific people at your table if you NEED to... but likely it's better not to.
DON'T visualize, or make representations of, SPECIFIC people stepping in

DO sendyour “Gentle Pings” once or maybe twice. Then, letit go.

DO... market out the wazoo.

DO track your signups, and celebrate every enroliment!!
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